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1. LƴǘǊƻŘǳŎǘƛƻƴ 

 

 

In the European panorama of cultural heritage, Roman Routes are particular important. 

Infrastructures built up more than 2000 years ago and paramount for the Roman State, they still 

represent a notable, vast connection that lies across Europe. The All Routes Lead to Rome aims 

at valuing this cultural treasure with the help of knowledge and education for the current and 

future generations. Starting from this framework, the aim of the IO2 was to provide partners 

and institutions involved with a full picture oŦ ǘƘŜ ŘŜƎǊŜŜ ƻŦ ǎǘǳŘŜƴǘǎΩ ƪƴƻǿƭŜŘƎŜ ŀōƻǳǘ Roman 

Roads, their awareness of the opportunities in terms of sustainable economic growth as well as 

social development linked with the ancient roman routes. A clear idea of what are the existing 

and missing skills helps fill the gap between the current situation and the desired one: thus, it 

can guide actions and strategies to undertake for improvement and optimization of the IO3 

targeted education. 

The starting point for the Capacity Gap Analysis was twofold and can be summarized into two 

passwords: grounding and involvement. 

 

1.1. Grounding: Secondary Research 

 

tŀǊǘ ƻŦ ǘƘŜ Lhн ǊŜǉǳƛǊŜŘ ǇŀǊǘƴŜǊǎΩ ǘƻ ŎƻƴŘǳŎǘ ŀ {ŜŎƻƴŘŀǊȅ ǊŜǎŜŀǊŎƘ ǘƻ ǇǊƻǾƛŘŜ ŀ ǘƘŜƻǊŜǘƛŎŀƭ 

ƎǊƻǳƴŘ ŦƻǊ ǘƘŜ ǇǊƻƧŜŎǘ ŘŜǾŜƭƻǇƳŜƴǘΦ tŀǊǘƴŜǊǎΩ ǿŜǊŜ ŀǎƪŜŘ ǘƻ ƭƻƻƪ ŦƻǊ literature, strategic and 

official documents, to collect any relevant information about Best Practices, Case Studies,as well 

ŀǎ ǘŜǎǘƛƳƻƴƛŀƭǎΩΣ ƛƴǎǇƛǊŀǘƛƻƴŀƭ ƭŜŀŘŜǊǎΩ ŀƴŘ ŜȄǇŜǊǘǎΩ ŘƻŎǳƳŜƴǘŀǘƛƻƴΦ 9ŀŎƘ ŎƻǳƴǘǊȅ ŎƻƳƳƛǘǘŜŘ ǘƻ 

provide a framework on how Roman Routes are enhanced in their own territory and what is the 

national state of the art.   In other words, grounded the context under investigation into reality 

όŜΦƎΦ ŜȄƛǎǘƛƴƎ ǎŎƛŜƴǘƛŦƛŎ ƪƴƻǿƭŜŘƎŜΣ ƻǘƘŜǊ ǇǊƻŦŜǎǎƛƻƴŀƭǎΩ ŜƴǘǊŜǇǊŜƴŜǳǊǎƘƛǇΣ ǘǳǊƛǎǘƛŎ 
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entrepreneurship). The result are the so-called Country Snapshots, produced and shared among 

the partners. 

1.2. Involvement: Primary Research 

 

As a complement to the already existing practices, a primary research was planned with the aim 

of identifying relevant training actions for the IO3. Jointly with the Partners, the University of 

Salento provided guidelines to conduct the research (e.g. from the sample definition to the 

development of the investigative tools) and was responsible for both the investigative tools 

update and the data processing/analysis. The present report illustrates results of the Primary 

Research and is divided as follows. The Sample section provides extended information about the 

data collection, the sample and descriptives. In this section, space is given to the description of 

the Roman Routes questionnaire and the administration procedure (subsection RR 

questionnaire). Then, results from the questionnaire analysis are reported, commented and 

interpreted in light of the All Routes Lead to Rome project. Finally, the data-driven insight is 

further summarized and discussed in the Conclusions section. 
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2. ¢ƘŜ {ŀƳǇƭŜ 

 

 

All the partners committed to collect data. According to the project planning, the minimum 

threshold for the sample size would have been 200 participants. The final sample includes 

instead 331 subjects where: 

- 89 were provided by the Hellenic Open University (Greece); 

- 89 were provided by the Skopje University (North Macedonia); 

- 72 were provided by the University of Salento and the Demostene Center (Italy); 

- 43 were provided by the University of Oviedo (Spain); 

- 38 were provided by the Institute of Higher Education IHF (Belgium); 

2.1. Descriptives 

 

wŜǎǇƻƴŘŜƴǘǎΩ ƳŜŀƴ ŀƎŜ ƛǎ ом ǿƛǘƘ ŀ ǎŘ ҐммΤ ǘƘŜ ƳŜŘƛŀƴΣ нтΣ ǊŜǾŜŀƭǎ ƘƻǿŜǾŜǊ ǘƘŀǘ ƘŀƭŦ ƻŦ ǘƘŜ 

overall sample is 27 years old or younger. Table 1 reports the descriptive statistics of the Age 

among the different countries involved: 

Table 1. Descriptive statistics of Age by country 

Country Min Mean sd Median Max 

Greece 20 41 10 43 60 

North Macedonia 18 32 9 34 55 

Italy 18 23 5 22 40 

Spain 18 23 7 21 53 

Belgium 20 26 3 26 34 
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As it can be noted, samples show an heterogeneous variability in both the mean age and the 

standard deviation. Except for a dozen people, the vast majority of participants (more than 90%) 

lived in the respective country that 

collected the data. 

From a gender point of view, data 

were initially unbalanced. In fact, a 

consistently higher presence of 

female respondents. In order to get a 

more realistic picture, project 

ǇŀǊǘƴŜǊǎΩ ǿŜǊŜ ƎƛǾŜƴ ǘƘŜ Ǉƻǎǎƛōƛƭƛǘȅ ǘƻ 

collect further data. As it can be 

noted, further data collection 

contributed to balance the data 

globally, with a 46% being male and 

54% being female. These proportions 

also hold when the different countries 

are considered separately. Except for 

the IHF partner (English questionnaire, 

top left plot), the different countries 

showed a slightly higher number of 

female respondents. This confirms 

gender balance. 
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With respect to the Education, it is possible to note that 62% of respondents already got some 

ŦƻǊƳ ƻŦ ŀŎŀŘŜƳƛŎ ŘŜƎǊŜŜ όŦǊƻƳ .ŀŎƘŜƭƻǊΩǎ ǘƻ 5ƻŎǘƻǊŀǘŜ ŘŜƎǊŜŜύ ǿƘƛƭŜ но҈ ƛǎ ƻƴƎƻƛƴƎ ŀƴŘ 

collecting some college credits. 7% of respondents had a diploma while a minority was 

distributed between professional degree and trade/technical/vocational training.  

 

 

 

Similar patterns can be 

observed, in a smaller form 

and with little variations, in 

ŜŀŎƘ ǇŀǊǘƴŜǊΩǎ ŎƻǳƴǘǊȅΦ ! 

great presence of people 

from the academic context 

is a good territory to 

explore current knowledge 

as well as educational 

needs. 
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2.2. The Roman Routes Questionnaire 

 

The RR questionnaire was developed in order to make a first assessment of knowledge, skills, 

needs, awareness of students concerning Roman Routes as Entrepreneurial potential. Data 

collection allows for a practical feedback and integration to what emerged from the desk 

research and the country snapshot provided by each ǇŀǊǘƴŜǊΣ ǿƘƛŎƘ ƘƛƎƘƭƛƎƘǘŜŘ ŜŀŎƘ ŎƻǳƴǘǊȅΩǎ 

entrepreneurial value of the existing Roman Routes. The RR questionnaire, developed with the 

cooperation and input from all the partners, consisted of 10 main question, some of which asked 

for some in-depth details. As shown in the figure below, items were on a 5-point Likert scale, 

ranging from Not at all to Extremely and passing by the neutral category Moderately. 

 

 
 
An initial version of the questionnaire was proposed and shared in English: however, once ready 

ŀƴŘ ŀǇǇǊƻǾŜŘ ōȅ ŀƭƭ ǘƘŜ ǇŀǊǘƴŜǊǎΣ ƳƻǘƘŜǊ ǘƻƴƎǳŜǎ ǘǊŀƴǎƭŀǘŜŘ ƛǘ ƛƴǘƻ ŜŀŎƘ ǇŀǊǘƴŜǊΩǎ ǊŜǎǇŜŎǘƛǾŜ 

language and administered from January 2020 to May 2020 (deadline extended to grant more 

balanced samples among countries). 

Data collected by the different countries were then back translated in English, properly 

coded, and melt together allowing to evaluate the overall knowledge of the Roman 

Routes and the Entrepreneurial potential. The next section illustrates the results 

emerged from each of the items of the questionnaire. 
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2.3. Results 

 

CƛƎǳǊŜǎ ōŜƭƻǿ ǎƘƻǿ ǘƘŜ ƳŀƎƴƛǘǳŘŜ ƻŦ ƛƳǇƻǊǘŀƴŎŜ ǊŜǎǇƻƴŘŜƴǘǎΩ ƎŀǾŜ ǘƻ ǎƻƳŜ ŀǎǇŜŎǘǎ ƻŦ ǘƘŜ 

ŜƴǘǊŜǇǊŜƴŜǳǊǎƘƛǇ ŎƻƴǘŜȄǘΣ ƎƛǾƛƴƎ ŀƴ ƛŘŜŀ ƻŦ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ǿƘƻ ƎŀǾŜ ǘƘŜƛǊ ƻǇƛƴƛƻƴΦ  Lƴ ǇŀǊǘƛŎǳƭŀǊΣ 

question 1 asked: 

 

Overall, many of the education areas were considered highly important for an entrepreneur to 

master. Much importance was given to 

aspects related to business and 

economy. The table below lists the 

highest ranked support and education 

needs (by the aggregate count of the very 

and extremely categories). Financial 

planning, financial opportunities as well 

as a good knowledge of laws and 

regulations represent the top 3, while a more neutral attitude emerges towards methods for 

data retrieval and processing, as well as social media. 

SUMMARY 

Financial planning 276 

Financial opportunities 259 

Laws and regulations 247 

Business plan 

(plan of contents and features of an entrepreneurial idea) 
246 

Methods and techniques for data/information processing 205 

Methods and techniques for data/information 

retrieval/collection 
199 

Social media 180 
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Question 2 asked:  

 

 
 
 
 Both the percentages and the aggregation of the highest 

rankings reveal that a good education concerning financial 

tools and resources is paramount to the sample. A more 

neutral attitude is observed towards context-related limits 

and hindrances and social media visibility (39% and 36% 

considering it as moderately important, respectively). 

 
 

SUMMARY 

Poor knowledge of financial tools 228 

Product/service identification 221 

Bureaucracy 210 

Risk aversion      193 

Poor entrepreneurship education 188 

Context hindrances 166 

Poor online and offline visibility 165 
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Question 3 asked: 

 

 

 

 It is interesting to note that the most valued features 

ŎƻƴŎŜǊƴ ŜƴǘǊŜǇǊŜƴŜǳǊΩǎ ŎǊŜŀǘƛǾƛǘȅΣ ŀǎ ǿŜƭƭ ŀǎ 

psychological-relational skills such as leadership, 

negotiation, networking as well as having a strategic, 

forward-looking vision. This aspect would translate 

into the need for an education that does not just offer 

tools and knowledge, but also relational and 

communication expertise. 

 
 
 
 

Summary  

Innovativeness of the entrepreneurial idea 279 

Leadership skills of the entrepreneur 274 

Negotiating skills of the entrepreneur 270 

Ability to identify appropriate financial 

instruments and resources 

264 

Entrepreneur's network and contacts 262 

Managerial skills and qualifications of the 

entrepreneur 

258 

Familiarity with other entrepreneurial 

experiences and business models 

215 

Technical and academic qualifications in the 

business area 

181 
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Question 4 completed the inquiry of the entrepreneurial side, by asking participants: 
 

 
 
 Here, respondents became less neutral. 

Rather, the majority of the gave great 

ƛƳǇƻǊǘŀƴŎŜ ǘƻ ŀƭƭ ǘƘŜ ƛŘŜŀƭ ŜƴǘǊŜǇǊŜƴŜǳǊΩǎ 

characteristics. It is worth to note that, once 

ŀƎŀƛƴΣ ǘƘŜ ƘƛƎƘŜǎǘ ǊŜǎǇƻƴŘŜƴǘǎΩ ǊŀǘƛƴƎ 

concerns psychological skills such as communication, followed by adaptability and flexibility, 

independence as well as sensitivity ǘƻǿŀǊŘǎ ƻǘƘŜǊǎΩ ƴŜŜŘΦ ¢Ƙƛǎ ŀǎǇŜŎǘ ƛǎ ŎƻƘŜǊŜƴǘ ǿƛǘƘ ŀ Ǿƛǎƛƻƴ 

ǿƘŜǊŜ ŜƴǘǊŜǇǊŜƴŜǳǊƛŀƭ ǎǳŎŎŜǎǎ ƛǎ ƴƻǘ Ŧǳƭƭȅ ŦƻŎǳǎŜŘ ƻƴ ŀ ŎŜƴǘǊŀƭƛȊŜŘ ǇƻǿŜǊΣ ōǳǘ ǊŀǘƘŜǊ ƻƴ ƻǘƘŜǊǎΩ 

awareness, relational and networking power as well. 

 

Questions 5, 6 and 7 allow to get some insight about the innovative nature of  the project and 

its openness to a fruitful, unexplored territory. More than 80% of respondents never took an 

entrepreneurship education courses. Those who did, mentioned: 

EEDE, women on top, seminars, Business model canvas, Professional K.E.K., EKETA Hellenic Center for 

Entrepreneurship Development-Cooperation, As part of the MBA, Corallia, work at the Center for a Design 

Summary 

Communication skills 302 

Adaptability and flexibility 270 

Ability to work in a team 272 

Ability to work independently and develop initiatives 268 

Awareness and sensitivity towards others' needs 257 
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and Implementation of Training Programs on Entrepreneurship, Promoting entrepreneurship through 

social media, School of Business Talents, Business leadership at Stanford University, Bachelor of Business 

Administration and Management Entrepreneurial Skills Course I and II, SAPIEM, Charlas, Erasmus + 

project, Startup conferences, Fit courses, Rotary Ryla Junior 2019, Subject Project Management and 

Business Organization in high schools, a Small business course abroad, University courses (BA "business 

administration: Management"), Books and video classes, Contamination lab, business economics, Digital 

Marketing, Innovative Ideas and Concept Development, Brainster, Training for young managers and young 

leaders, Entrepreneurship, planning and marketing strategy, organizational behavior, time management, 

business planning, Course for Women Pre-Admissions, Leadership, Course on: IT technology, finance, 

marketing. 

 

 
Almost 70% of respondents did not know anything about the Roman Routes. Among those who 

did, the most mentioned were: 

- Santiago Route (11); 
- Francigena Route (5); 
- Egnatia Route (3); 
- Appia Route (2); 
- FAI (2); 
- Delapidata Route (1); 
- Phoenician Route (1); 
- Trail of the Robbers (1); 
- tƛƭƎǊƛƳΩǎ wƻǳǘŜ όbƻǊǿŀȅΣ мύΤ 
- Route across France-Spain (no name provided, 1); 
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- Wine Routes (Crete, 1); 
- Cultural Routes of the Council of Europe (1); 
- Interrail (1); 
- 5 Roman Routes websites (https://www.geo-routes.com/, 

https://whc.unesco.org/en/qhapaqnan/ [not in Europe], https://www.coe.int/en/web/cultural-
routes/greece [Cultural Routes of the Council of Europe with network members in the Country], 
http://www.diazoma.gr/en/cultural-routes/ [Cultural Routes in Greece], http://www.heritage-
route.eu/ [Heritage Route]); 

 
 
Question 8 aimed at inquiring the needs behind the promotion of cultural heritage: 

 

 
 
 
 
 
Both the need for economic development, to 

create job and to promote social cohesion are 

considered to be important, as confirmed by 

the table reporting the number of respondents 

valued each of them as either very important or extremely important. 

Summary  

Knowledge of the cultural heritage for the 
economic development. 

227 

Knowledge of the cultural heritage to promote 
social cohesion. 

209 

Knowledge of the cultural heritage for job 
creation 

208 



 

 

 

With the support of the Erasmus+ programme of the European Union. This document 

and its contents reflects the views only of the authors, and the Commission cannot be 

held responsible for any use which may be made of the information contained therein.  

 

 

Questioƴ ф ǿŀǎ ƳŜŀƴǘ ǘƻ ŎƭŜŀǊƭȅ ƛƴǾŜǎǘƛƎŀǘŜ ǇŜƻǇƭŜΩǎ ƪƴƻǿƭŜŘƎŜ ŀōƻǳǘ ǎǇŜŎƛŦƛŎΣ 

innovative subjects in the entrepreneurship and business field. 
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As the topic were mostly unknown to the respondents, frequencies in the following table rather 

aggregate people who rated subjects either as totally unknown or slightly known, in order to 

observe where lies the point of 

view of the majority. Both the 

graph and the table confirm there 

is poor knowledge of such topics, 

confirming them as an aspect to be 

considered, as well as the global 

insight provided by this research, 

when setting up the educational 

training ground. 

 
 
 

 

Question 10 asked : 

 

Around 32% of respondents have some 

familiarity with entrepreneurship, as he/she 

has relatives involved in the field. The most 

mentioned were close relatives: first, the Father 

(49 mentions) interestingly followed by Mother 

(21), Brother (17), Uncle (13), Sister (10), 

Grandparents (7), Husband (7), Cousin (5), Aunt (2) and  more distant kinship degrees.  

 

Summary  

Javellin Board (a practical tool to validate an entrepreneurial 
idea). 

259 

High Pitch Concept (words that expressively/evocatively 
summarize the business vision). 

239 

Canvas for tourism business. 196 

The role of Roman roads in connecting economic and cultural 
centres over the centuries. 

204 

Touristic business models. 190 

Natural and slow tourism. 182 

The role of Information and Communication technologies (ICT) in 
the tourism market. 

97 

Sustainable Economy 94 
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Ultimately, the 

questionnaire asked 

participants about their 

plan of  personal fulfilment from a 

work point of view. 

 

 

 

 

 

Entrepreneurship seems to be an area of great interest not only from an educational point of 

view, but also as something that might be carried out and pursue as a life goal. 
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2.4. Conclusions 

 

Overall results of the Primary Research confirm there is room for investing in the 

entrepreneurship education, but most of all on the enhancement of the Roman Routes 

potential. In fact, the analyses revealed the presence of several educational needs that might be 

fulfilled (from the bureaucratic, legal and managerial aspects useful to run a business to coaching 

and leadership trainings), as well as more specific subjects of interest (e.g. javellin board, high 

ǇƛǘŎƘ ŎƻƴŎŜǇǘΣ Χύ. 
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3. Dƭƻōŀƭ 9ƴǘǊŜǇǊŜƴŜǳǊǎƘƛǇ LƴŘŜȄ  

 

 

GEI defines country level entrepreneurship as the National System of Entrepreneurship that 

άώΧϐ ƛǎ ǘƘŜ ŘȅƴŀƳƛŎΣ ƛƴǎǘƛǘǳǘƛƻƴŀƭƭȅ ŜƳōŜŘŘŜŘ ƛƴǘŜǊŀŎǘƛƻƴ ōŜǘǿŜŜƴ ŜƴǘǊŜǇǊŜƴŜǳǊƛŀƭ 

attitudes, abilities, and aspirations, by individuals, which drives the allocation of resources 

ǘƘǊƻǳƎƘ ǘƘŜ ŎǊŜŀǘƛƻƴ ŀƴŘ ƻǇŜǊŀǘƛƻƴ ƻŦ ƴŜǿ ǾŜƴǘǳǊŜǎέ ό!Ŏǎ Ŝǘ ŀƭ нлмпΣ ǇΦптфύΦ ¢ƘŜrefore, GEI 

score represents the performance of the involved countries in terms of the quality of their 

entrepreneurship ecosystem. 

The European Commission needed an index to measure progress in entrepreneurship at a 

subnational level throughout the EU. They hoped this would help understand what was and 

ǿŀǎƴΩǘ ǿƻǊƪƛƴƎ ŦǊƻƳ ŀ ǇƻƭƛŎȅ ǇŜǊǎǇŜŎǘƛǾŜΣ ƛƴ ƻǊŘŜǊ ǘƻ ƛƴŦƻǊƳ ǇƻƭƛŎȅ ŎƘƻƛŎŜǎ ŀƴŘ ŜƴŀōƭŜ ŦǳǘǳǊŜ 

evaluation of policy effectiveness with a suite of variables. 

 

3.1. European overview 

  

The GEDI Institute created a regional entrepreneurship index for the EC which revealed 

weak points both between and within regions. This allowed the European Commission to 

prioritize and tailor policy effort to suit individual strengths and weaknesses across the EU, 

and gave them a measurement tool to evaluate progress into the future. 

According to the GEI Index, the EU countries differ considerably in the quality of 

entrepreneurial ecosystem. Moreover, even larger differences exist over the 14 pillars in the 

country levels. One of the most important implications of the analysis is that uniform policy 

does not work, and the EU member states should apply different policy mixes to reach the 

same improvement in the GEI. 

The GEI scores (dark blue bars in the picture below) are significantly higher in Germany and 

the UK compared to Hungary and Italy. Concerning the time series, the German values 
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seems to be the most stable and German sub-index scores (yellow, orange and red lines) 

represent relatively small differences around the GEI score. 

 

 

Source: FIRE, The Global Entrepreneurship Index (GEI) ς European dataset available at 

https://ec.europa.eu/research/participants/documents/downloadPublic?documentIds=080166e5bb0d67cb&a

ppId=PPGMS 

 

Promoting entrepreneurship in underdeveloped regions can successfully decrease regional 

inequalities, and increase convergence at the cost of lower national economic growth. 

¢ƘŜǊŜ ƛǎ ƴƻ ŎƭŜŀǊ άōŜǎǘ ǇǊŀŎǘƛŎŜέ recipe of entrepreneurship development. Countries/regions 

with different levels of economic and entrepreneurial performance can be developed by 

focusing additional support on different sources (pillars) of entrepreneurship, as indicated 

by the REDI index. 

Areas with high potential for entrepreneurship development do not necessarily coincide 

with areas with high potential for economic growth. Policy makers should treat economic 

and entrepreneurial development together to find an optimal balance between the two 

targets to come up with the best solution. 

  

 

https://ec.europa.eu/research/participants/documents/downloadPublic?documentIds=080166e5bb0d67cb&appId=PPGMS
https://ec.europa.eu/research/participants/documents/downloadPublic?documentIds=080166e5bb0d67cb&appId=PPGMS
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3.2. GEI Index ς Greece 

 

According to the report of the Global Entrepreneurship Index for 2019, the Greek index 

is 35.4 and Greece is at the 50th place in the ranking (Figure 1). 

 

GEI for Greece (image source: Global Entrepreneurship Index web site) 

 

3.3. GEI Index ς Italy 

 

In the Global Entrepreneurship Index 2019, Italy is ranked as the 36th state in the global rank. 

This makes Italy one of the countries with the biggest gain from 2018 to 2019, moving from a 

41.4 score to 45.1, with a jump in rank of 6 positions.  
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Within the three sub-index described in the GEI 2019 Final Report, Italy gains an even better 

position in the Entrepreneurial Aspirations sub-index, an index that describes the effort made 

by new companies that will generate wealth and can be scaled; product and procession 

innovation, internationalisation and high growth. In this sub-index Italy rank is 25.  

The GEI does not give specific information about Cultural Entrepreneurship, and general 

statistics on the topic are very few. In 2014 the existing evidence were collected and interpreted 

ōȅ ŀ ƎǊƻǳǇ ƻŦ ǎŎƘƻƭŀǊ ŀǘ .ƻŎŎƻƴƛ ¦ƴƛǾŜǊǎƛǘȅ όάLƳǇǊŜƴŘƛǘƻǊƛŀƭƛǘŁ ŎǳƭǘǳǊŀƭŜΦ Le condizioni della 

ǎƻǎǘŜƴƛōƛƭƛǘŁέ - Cultural Entrepreneurship. The conditions for Sustainability). Presenting their 

ŦǳƴŘƛƴƎ ǘƘŜȅ ǎǇƻƪŜ ŀǘ ǘƘŜ ǘƛƳŜ ƻŦ άŀ ǊŜǎŜŀǊŎƘ ƳŀŘŜ ƻƴ ǎǇŜŎƪǎ ƻŦ ŘǳǎǘέΣ ǎǘǊŜǎǎƛƴƎ ǘƘŜ ƭƛƳƛǘŜŘ Řŀǘŀ 

they were able to collect. Few but enough to elaborate a picture of the Italian cultural 

ŜƴǘǊŜǇǊŜƴŜǳǊǎƘƛǇΦ Lǘ ǊŜǇǊŜǎŜƴǘǎ ƛƴ Lǘŀƭȅ ŀ άŜȄǇŜǊƛƳŜƴǘŀƭ ŀƴŘ ŜƳŜǊƎŜƴǘέ ǇƘŜƴƻƳŜƴƻƴΣ ǿƛǘƘ ōƛƎ 

room for improvement, ōǳǘ ǎǘƛƭƭ ƭƛƴƪŜŘ ǘƻ ƭƻŎŀƭ ŘƛƳŜƴǎƛƻƴ ŀƴŘ ǿƛǘƘ ŎƻƳǇŀƴƛŜǎ ǘƘŀǘ ŘƻƴΩǘ 

networking enough.  

Lƴ ǘƘŜ ƭŀǎǘ ȅŜŀǊǎ ƻƴŜ ƻŦ ǘƘŜ Ƴƻǎǘ ƛƳǇƻǊǘŀƴǘ ǊŜǇƻǊǘǎ ƻƴ ǘƘŜ ǘƻǇƛŎ ƛǎ ǘƘŜ ǊŜǇƻǊǘ άLƻ ǎƻƴƻ ŎǳƭǘǳǊŀέ όL 

am culture) edited by the association Symbola, that publishes it each year since 2011.  

In 2019 edition, the report states how Cultural Entrepreneurship generated a turnover of 96 

billion euros in Italy, with a growth of +2,9% in one year. In the same year 1,55 million of workers 

were employed in the field, with a growth of +1,5% in one year. A number that represents the 

6,1% of all the employees of the country.  

Similarly to other entrepreneurship fields, Lombardy (and the city of Milan in it) leads the list of 

the Italian Region for number of activities, companies and employed. It is followed by: Lazio 

(with Rome), VŀƭƭŜ ŘΩ!ƻǎǘŀΣ tƛŜŘƳƻƴǘΣ aŀǊŎƘŜΦ 

Another interesting funding from the available data is the central role of NGOs in the field: they 

represent more than the 50% of all the companies in the cultural business.  

The large Cultural Heritage, material and immaterial, present in Italy (and confirmed by the 

increasing number of UNESCO recognitions), together with the recent spotlight on the economic 

potential of it, has been attracting the attention of many subjects, private and public, that in 
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recent years are investing, mainly through specialised foundations and calls for projects, on 

start-ups that want to engage in cultural entrepreneurship and management.  

All these findings offer us the picture of a situation in evolution, with a positive outlook and 

ample space for improvement. Of course, weaknesses are present too. The most important are: 

¶ the still limited presence of lucrative companies working in cultural heritage economy; 

private lucrative sector usually funds NGOs, but is still not enough directly engaged in it; 

¶ the small size of companies working in the field; 

¶ the local dimension of the majority of the projects (also the benefactor institutions are 

mainly local agencies); 

¶ the lack of an efficient networking within the companies of the field; 

¶ the geographical gap between a more active North and the South of the country.  

 

3.4. GEI ς North Macedonia 

 

Entrepreneurship is the new phenomena for Macedonian economy. Since its independence in 

1991, the Republic of Macedonia paves the way towards market oriented economy. Market 

freedom, the freedom of entrepreneurial activity, as well as property rights are guarantee with 

the Constitution of the Republic of Macedonia. 

Starting from 2007, in Republic of Macedonia, the traditional event Entrepreneur of the Year is 

organized. Its goal is promotion of the most successful entrepreneurs of micro and small 

enterprises in Republic of Macedonia for the ongoing year. The first survey on entrepreneurship 

in Macedonia was prepared in 2008, (GEM National Team for Macedonia)1 and showed 

relatively high indices of entrepreneurship in Macedonia. According to the conclusion from 

Entrepreneurship in Macedonia (GEM Report, 2009), the youngest population (from 18 to 24) is 

significantly more prone to entrepreneurship compared to the countries from the region. 

                                                           

1 GEM National Team for Macedonia, (2008). Entrepreneurship in Macedonia, Macedonian Enterprise 
Developing Foundation. Retrieved November 24, 2013 from 
 http://www.gemconsortium.org/docs/download/557 

http://www.gemconsortium.org/docs/download/557
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ά¸ƻǳƴƎ ōǳǎƛƴŜǎǎ ǇŜƻǇƭŜ Ƴŀȅ ŘƛǇ ǘƘŜƛǊ ŦƛƴƎŜǊǎ ƛƴǘƻ ǎƻƳŜ ōǳǎƛƴŜǎǎ ǾŜƴǘǳǊŜΣ ōǳǘ ŀǘ ǘƘŜ ŦƛǊǎǘ ǎƛƎƴǎ 

ƻŦ ǘǊƻǳōƭŜ Ǌǳƴ ŀƴŘ ƴŜǾŜǊ ǘǊȅ ŀƎŀƛƴέΦ ό9ƳŜǊƎƛƴƎ aŀŎŜŘƻƴƛŀΣ нлммύ2 

Republic of Macedonia is characterized as transitional country, in the process of moving from a 

closed to an open market economy while building accountability within the system. As an 

emerging market, a country is embarking on an economic reform program that will lead it to 

stronger and more responsible economic performance levels. So, the entrepreneurship is a new 

phenomenon developed in the last 20 years.3 

 

According to the Global Entrepreneurship Monitor (GEM), 50 economies participating in GEM in 

2019 are grouped into four regions, as defined by the World Economic Forum, and into three 

income levels4 (low income, middle income and high income), North Macedonia is classed as a 

middle income country. 5 

While men have traditionally been more likely than women to start new businesses, increasing 

female participation in entrepreneurship is an important policy objective in many countries. The 

OECD review of SME and Entrepreneurship Policy noted the untapped potential of women 

entrepreneurs, while the government in North Macedonia has recently adopted the Strategy 

and Action Plan for Women Entrepreneurs 2019ς2023.6 

 

                                                           

2 Emerging Macedonia, (2011). Learning from Failure; Business failure - a stepping stone to success; issue 
3. Retrieved January 12, 2014 from http://amcham.com.mk/wbstorage/files/autumn2011.pdf 
3 Bilic1,S; Sotiroski, Lj and Tusevska, B, Success and Failure of the Macedonian Entrepreneurs, Research in 
Applied Economics ISSN 1948-5433 2014, Vol. 6, No. 3 
4 Schwab, K. (ed.) (2019). The Global Competitiveness Report 2019. Geneva: World Economic Forum. 
http:// www.weforum.org/gcr 
5 Global Entrepreneurship Monitor 2019/2020 Global Report from 
https://www.c4e.org.cy/reports/2019/gem-2019-2020-global-report.pdf 
6 Global Entrepreneurship Monitor 2019/2020 Global Report from 
https://www.c4e.org.cy/reports/2019/gem-2019-2020-global-report.pdf 

http://amcham.com.mk/wbstorage/files/autumn2011.pdf
https://www.c4e.org.cy/reports/2019/gem-2019-2020-global-report.pdf
https://www.c4e.org.cy/reports/2019/gem-2019-2020-global-report.pdf
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Expert ratings of the entrepreneurial framework conditions7 

 

In 2019, global entrepreneurship index for North Macedonia was 23.1 index. Though North 

Macedonia global entrepreneurship index fluctuated substantially in recent years, it tended to 

decrease through 2015-2019 period ending at 23.1 index in 2019. 

                                                           

7 Global Entrepreneurship Monitor, North Macedonia economy Profile from 

 https://www.gemconsortium.org/economy-profiles/macedonia 

 

https://www.gemconsortium.org/economy-profiles/macedonia
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North Macedonia global entrepreneurship index8 

 

In the absence of a law, there is an active Entrepreneurial Learning Strategy 2014-2020. This 

Strategy was prepared by the Ministry of Education and Science with the assistance of the 

European Training Foundation.  The entrepreneurial learning strategy will ensure systematic 

support from all stakeholders in a collaborative environment, which will include high level of 

awareness from all stakeholders (kids, parents, teachers, local community...). On the other side, 

through this strategic document and related action plan there will be clearer picture about 

required finances and financial resources that will be required in the next period of time 

implementing the strategy. Better teacher education and lifelong training with appropriate 

more flexible curriculum will additionally improve the overall entrepreneurial learning 

ecosystem in the Republic of Macedonia.9 

                                                           

8 Global Entrepreneurship Index, 2019 from https://knoema.com/atlas/North-Macedonia/topics/World-

Rankings/World-Rankings/Global-entrepreneurship-index?fbclid=IwAR3tkHGnncLN_RR3GR-

3LA8VSNl_o9ioJzPUfcnYQnikAaghj8saVnszxv8 
9 Entrepreneurial Learning Strategy of the Republic of Macedonia 2014-2020, Ministry of Education and 
Science from http://mon.gov.mk/images/Artic-zDOC/Macedonian%20EL%20Strategy%202014-
2020%20ENG%202.12.2014.pdf 

https://knoema.com/atlas/North-Macedonia/topics/World-Rankings/World-Rankings/Global-entrepreneurship-index?fbclid=IwAR3tkHGnncLN_RR3GR-3LA8VSNl_o9ioJzPUfcnYQnikAaghj8saVnszxv8
https://knoema.com/atlas/North-Macedonia/topics/World-Rankings/World-Rankings/Global-entrepreneurship-index?fbclid=IwAR3tkHGnncLN_RR3GR-3LA8VSNl_o9ioJzPUfcnYQnikAaghj8saVnszxv8
https://knoema.com/atlas/North-Macedonia/topics/World-Rankings/World-Rankings/Global-entrepreneurship-index?fbclid=IwAR3tkHGnncLN_RR3GR-3LA8VSNl_o9ioJzPUfcnYQnikAaghj8saVnszxv8
http://mon.gov.mk/images/Artic-zDOC/Macedonian%20EL%20Strategy%202014-2020%20ENG%202.12.2014.pdf
http://mon.gov.mk/images/Artic-zDOC/Macedonian%20EL%20Strategy%202014-2020%20ENG%202.12.2014.pdf
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Development of key indicators that will be as a reference point for measuring the success of 

implementation of this strategy is one of the crucial things in order to success in building of 

sustainable entrepreneurial learning environment in the country. 

The Government of Macedonia developed National Strategy for small and middle sized 

enterprises (2018-2023), taking into account that they are the most frequent business entities 

in the country. 10The Strategy defines a framework for cooperation between public and private 

sector stakeholders and civil society in order to support small and medium enterprises (SME) 

development and innovation direction of increasing their competitiveness. 

Strategic goals: 

 

1. Favourable business environment: to create a favourable business environment an 

environment in which entrepreneurship is encouraged and investments; 

2. increasing and improving the opportunity for SME growth: to help SMEs become 

highly productive and competitive participants in European and other international 

markets; 

3. dynamic ecosystem of entrepreneurship and innovation: to encourage Macedonia's 

economic competitiveness by increasing the entrepreneurial and innovative 

capacity of SMEs 

 

One of the priorities in this strategy is informal and non-formal education. 

The following framework of reference is used: 

 

¶ Agenda for Entrepreneurship Education in Europe 

¶ EU Entrepreneurship 2020 Action Plan 

¶ Rethinking Education: Investing in skills for better socio-economic outcomes 

¶ The EU Small Business Act 

                                                           

10 National Strategy for Small and Middle sized enterprises, Ministry of Economy, (2018-2023) from 
http://economy.gov.mk/Upload/Documents/Strategija%20za%20MSP%20-
%20finalna%20verzija%2003%2004%202018%20.pdf 

http://economy.gov.mk/Upload/Documents/Strategija%20za%20MSP%20-%20finalna%20verzija%2003%2004%202018%20.pdf
http://economy.gov.mk/Upload/Documents/Strategija%20za%20MSP%20-%20finalna%20verzija%2003%2004%202018%20.pdf
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¶ South East Europe 2020: Jobs and prosperity in a European Perspective 

¶ Charter for Entrepreneurial Learning (SEECEL) 

 

The Strategy for Development of Female Entrepreneurship (2019-2023) aims at economic 

empowerment of women by creating a favourable business climate and providing support for 

the development of their entrepreneurial potential, which will contribute to the development 

of the existing and opening of new enterprises, creation of new jobs, and thus strengthening the 

overall economy.11 

 

3.5. GEI Index ς Spain 

 

The Global Entrepreneurship Index is an annual index that measures the health of the 

entrepreneurship ecosystems in each of 137 countries. It then ranks the performance of these 

against each other. This provides a picture of how each country performs in both the domestic 

and international context. The GEDI methodology collects data on the entrepreneurial attitudes, 

abilities and aspirations of the local population and then weights these against the prevailing 

ǎƻŎƛŀƭ ŀƴŘ ŜŎƻƴƻƳƛŎ ΨƛƴŦǊŀǎǘǊǳŎǘǳǊŜΩ ς this includes aspects such as broadband connectivity and 

ǘƘŜ ǘǊŀƴǎǇƻǊǘ ƭƛƴƪǎ ǘƻ ŜȄǘŜǊƴŀƭ ƳŀǊƪŜǘǎΦ ¢Ƙƛǎ ǇǊƻŎŜǎǎ ŎǊŜŀǘŜǎ мп ΨǇƛƭƭŀǊǎΩ ǿƘƛŎƘ D95L ǳǎŜǎ ǘƻ 

measure the health of the regional ecosystem. In the the Global Entrepreneurship Index (GEI) 

report 2019 Spain seizes the 38th position with a GEI of 45.3.  

In addition to this, trying to perform a deeper analysis, a significant and growing share of the 

national economy in Spain depends on tourism-related activities. The Spanish Statistical Office 

(INE) produces periodically the so-called Tourism Satellite Account of Spain. These reports 

estimate the contribution of tourism to the national economy in terms of GDP and employment. 

The most recent estimates suggest that the contribution of tourism reached 147,946 million 

                                                           

11National Strategy for Small and Middle sized enterprises, Ministry of Economy, (2018-2023) from 
http:/ /economy.gov.mk/Upload/Documents/Strategija%20za%20MSP%20-
%20finalna%20verzija%2003%2004%202018%20.pdf 

http://economy.gov.mk/Upload/Documents/Strategija%20za%20MSP%20-%20finalna%20verzija%2003%2004%202018%20.pdf
http://economy.gov.mk/Upload/Documents/Strategija%20za%20MSP%20-%20finalna%20verzija%2003%2004%202018%20.pdf
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euros in 2018, representing 12.3% of the Spanish GDP. The branches concerning tourism 

generated 2.62 million jobs, 12.7% of the total employment.12 Although there are not official 

estimates of these contributions at a regional level, the non-profit group EXCELTOUR, formed 

by the Chairmen of the 28 leading Spanish tourist groups, tried to estimate these regional 

contributions for the same year, finding substantial regional variability ranging between 6.5% of 

contribution to the GPD of Madrid to more than 10% on Valencia, Andalusia or Galicia.13  

Concerning the connection between tourism-related activities and cultural heritage, Spain is in 

a relevant position. Europe concentrates a great cultural heritage and Spain is one of the 

countries with the greatest resources. In fact, six of the 10 with the highest number of UNESCO 

World Heritage sites are in Europe, with Italy and Spain at the top of the ranking. In addition, 

according to data from the World Tourism Organization (UNWTO), cultural tourism represents 

about 37% of the total sector, with annual growth of around 15%.  

 

Regarding the particular contribution of cultural tourism to the Spanish economy, there are 

recent academic studies that estimate that this is the type of tourism presenting the highest 

growth rates.14 A recent study financed by the regional government of Galicia and conducted by 

scholars at the USC (university of Santiago de Compostela), for example, found that the 

economic activity linked to the pilgrims on the Camino de Santiago had a significant impact in 

terms of employment on the regional economy: for each EUR 1 million spent by these pilgrims, 

more than 20 full-time jobs were created, an impact almost 18% larger than the expenditures 

made by local consumers.15 Additionally, the Tourism Management School Ostelea produced 

                                                           

12 For more details, see: 
https://www.ine.es/dyngs/INEbase/en/operacion.htm?c=Estadistica_C&cid=1254736169169&menu=re
sultados&idp=1254735576863 
13 The Spanish islands are not mentioned here, even when tourism represent a major source of income 
for those regional economies. See https://www.exceltur.org/wp-content/uploads/2020/01/Datos-
IMPACTUR18.xlsx for the full dataset. 
14 Vizcaino, M.L (2015): Evolución del turismo en España: el turismo cultural. International Journal of 
Scientific Management and Tourism, Vol.4 pp 75-95. 
15 See https://www.eixoatlantico.com/images/SIE/181129-sie-turismo-
barcelos/informe_estudio_camino_santiago-esp_laura-dopeso.pdf for the full report. 

https://www.ine.es/dyngs/INEbase/en/operacion.htm?c=Estadistica_C&cid=1254736169169&menu=resultados&idp=1254735576863
https://www.ine.es/dyngs/INEbase/en/operacion.htm?c=Estadistica_C&cid=1254736169169&menu=resultados&idp=1254735576863
https://www.exceltur.org/wp-content/uploads/2020/01/Datos-IMPACTUR18.xlsx
https://www.exceltur.org/wp-content/uploads/2020/01/Datos-IMPACTUR18.xlsx
https://www.eixoatlantico.com/images/SIE/181129-sie-turismo-barcelos/informe_estudio_camino_santiago-esp_laura-dopeso.pdf
https://www.eixoatlantico.com/images/SIE/181129-sie-turismo-barcelos/informe_estudio_camino_santiago-esp_laura-dopeso.pdf
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the report 'Cultural Heritage and Tourism: opportunities and challenges of the tourist valuation 

of heritage', which analysed the magnitude of cultural heritage as a tourist engine. Taking 2018 

as the reference year, the report finds that the profile of the cultural tourist in Spain is defined 

on average by a higher level of studies, a liberal profession or position of responsibility and with 

an income above the European average.16 

                                                           

16 The full report can be found on 
 http://www.aept .org/archivos/documentos/informe_patrimonio_ostelea18.pdf. 

http://www.aept.org/archivos/documentos/informe_patrimonio_ostelea18.pdf
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4. aŀǇǇƛƴƎ ƻŦ wƻƳŀƴ wƻǳǘŜǎ 

 

 

4.1. European overview 

 

Cultural routes appear as a new concept that turned to be very beneficial in terms of the 

revitalization and presentation of cultural heritage in its broader sense - from archaeological 

sites to landscapes. 

Several preconditions are identified as being necessary for successful tourism routes: 

community participation, cooperation networks, an explicit pro-poor focus, information 

provision and promotion, and product development and infrastructure. The fact that 

indicates how important are the cultural routes is that in 1998 was founded the European 

Institute of Cultural Routes, who worked closely with the Council of Europe. Their principle 

aim was to ensure the continuity and further development of the cultural routes in 51 

countries who have signed The European Cultural Convention.  

This project, run by the Council of Europe, was named Cultural Routes. The sole purpose of 

this project is the protection and promotion of cultural and natural heritage, as a way of 

improvement of the quality of social, economic and cultural development. 
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Headquater's distribution of the Cultural Routes of Council of Europe (source: 

http://culture -routes.net/culturalroutes/interactive-map) 

 

The cultural heritage of Rome scattered all over Europe has not been the subject of a broad-

ranging declaration. This heritage makes up a large network of major sites of the Roman Empire, 

many of which are listed World Heritage Sites. These include Rome itself and major cities in Italy, 

Gaul, Hispania, Lusitania and Britannia, the defences of the most important frontiers of 

Germania and Britannia, sieges and battlefields, engineering works and major roadways that 

http://culture-routes.net/culturalroutes/interactive-map



































































































































































