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In the European panorama of cultural heritage, Roman Routes are particular important.
Infrastructures built up more than 2000 years ago and paramount for the Roman State, they still
represent a notable, vast connection that lies across Europe. The Aé$Rloesid to Rome aims
at valuing this cultural treasure with the help of knowledge and education for the current and
future generations. Starting from this framework, the aim of the 102 was to provide partners
and institutions involved with a full picturefo 4§ KS RS3INBS 2F adlRHRBYy (iaQ 1y
Roadstheir awareness of the opportunities in terms of sustainable economic growth as well as
social development linked with the ancient roman routes. A clear idea of what are the existing
and missing skillselps fill the gap between the current situation and the desired one: thus, it
can guide actions and strategies to undertake for improvement and optimization of the 103

targeted education.

The starting point for the Capacity Gap Analysis was twofold ande summarized into two

passwords: grounding and involvement.

1.1. Grounding: Secondary Research

tF NI 2F GKS Lhu NBIJJdZANBR LINIYSNEQ G2 O2yRdzO0
IANRdzyR ¥2NJ 0KS LINRP2SOG RSGSt 2lidatdryg, Gtdategiclamli y S N&E Q
official documents, to collect any relevant information about Best Practices, Case Studies,as well

Fa G0SalGAY2YyALfAQT AYALANI GA2yLEE fSFRSNEQ | yR Si
provide a framework on how RomaniRes are enhanced in their own territory and what is the

national state of the art. In other words, grounded the context under investigation into reality

6Sd3d SEA&GAYT AO0ASYGAFAO (y2e¢fSR3IS: 2 4 KSNJ
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entrepreneurshp). The result are the scalledCountry Snapshaotproduced and shared among

the partners.

1.2. Involvement: Primary Research

As a complement to the already existing practices, a primary research was planned with the aim
of identifying relevant training acties for the 103. Jointly with the Partners, the University of
Salento provided guidelines to conduct the research (e.g. from the sample definition to the
development of the investigative tools) and was responsible for both the investigative tools
update andthe data processing/analysis. The present report illustrates results of the Primary
Research and is divided as follows. Baenplesection provides extended information about the
data collection, the sample and descriptives. In this section, space istgitiee description of

the Roman Routes questionnaire and the administration procedure (subsed®Bn
questionnairg. Then, results from the questionnaire analysis are reported, commented and
interpreted in light of theAll Routes Lead to Ronpeoject. Fnally, the datadriven insightis

further summarized and discussed in tBenclusionsection.
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All the partners committed to collect data. According to the project planning, the minimum
threshold for the sample size would have been 200 participafie final sample includes

instead 331 subjects where:

89 were provided by the Hellenic Open Univer$iEreece);
- 89 were provided by the Skopje University (North Macedonia);

- 72 were provided by the University of Salento and the Demostene Center (Italy);

43 were provided by the University of Oviedo (Spain);

38 were provided by the Institute of HighEducation IHF (Belgium);

2.1. Descriptives

wSalLRyRSyiGaQ YSIy 38 A&8 om gAGK I &R I'mmT (KS
overall sample is 27 years old or younger. Table 1 reports the descriptive statisticsAgfehe

among the different countrig involved:

Table 1. Descriptive statistics of Age by country

Country Min  Mean sd Median Max
Greece 20 41 10 43 60
North Macedonia 18 32 9 34 55
Italy 18 23 5 22 40
Spain 18 23 7 21 53
Belgium 20 26 3 26 34
Co-funded by the With the support of the Erasmus+ programme of the European Union. This document
WA Erasmus+ Programme  and its contents reflects the views only of the authors, and the Commission cannot be
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As it can be noted, samples show lagterogeneous variability in both the mean age and the

standard deviation. Except for a dozen people, the vast majority of participants (more than 90%)

54 %
(178)

Gender by Country

ENG

32 %

68 %

ITA

43 %

L Co-funded by the

Gender

46 %
(1583)

ESP

MK

62 %

Female

Male

GR

52 9 48 %

lived in the respective country that

collected the data.

From a gender point of view, data
were initidly unbalanced. In fact, a
consistently higher presence of
female respondents. In order to get a
more realistic  picture, project
LI NIYSNEQ ¢SNB 3IAGBSYy (K
collect further data. As it can be
noted, further data collection
contributed to balane the data
globally, with a 46% being male and
54% being female. These proportions
also hold when the different countries
are considered separately. Except for
the IHF partner (English questionnaire,
top left plot), the different countries
showed a slighyl higher number of
female respondents. This confirms

gender balance.

With the support of the Erasmus+ programme of the European Union. This document

Erasmus+ Programme and its contents reflects the views only of the authors, and the Commission cannot be
d of the European Union  he|q responsible for any use which may be made of the information contained therein.



ALL ROUTES

— -

With respect to the Education, it is possible to note that 62% of respondents already got some
F2NX 2F | OFLRSYAO RS3ANBS

collecting some college credits. 7% of respondents had a diploma while a minority was

ST
RN

OFNRY

I OKSt 2 NRa&

distributed between professional degree and trade/technical/vocational training.

Education

Missing -

(8)

Tradeftechnicalivocational training -
Professional degree -

Doclorate degree -

Master's degree -

Bachelor's degree -

Associate degree -

Some college credit, no degree -

Education by country

ENG ESP
58 %

16 %

5 12 %
(| P E
il

MK

Perc
=

40 5L

28 %
24 %25.% 25 %
18 %
I 10 %
6%
3 3 l g 3%

Lm L2 =
o Co

. Some college credit, no degree
. Associate degree

. Bachelor's degree

. Master's degree

. Doctorate degree

. Professional degree
32 %
(107) .Tradenecnn\cawacanonaltraimng

Missing

Similar patterns can be
observed, in a smaller form
and with little variations, in
SHOK LI NIySNDa
great presence of people
from the academic context

is a good territory to
explore current knowledge

as well as educational
needs.
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2.2. The Roman Routes Questionnaire

The RR questionnaire was developed in order to make a firsssssant ofknowledge, skills,

needs, awareness of students concerning Roman Routes as Entrepreneurial potential. Data
collection allows for a practical feedback and integration to what emerged from the desk

research and the country snapshot provided by eadh NIi Yy SNE ¢ KA OK KA IKE AIKG S
entrepreneurial value of the existing Roman Routes. The RR questionnaire, developed with the
cooperation and input from all the partners, consisted of 10 main question, some of which asked

for some indepth detaik. As shown in the figure below, items were on-pofint Likert scale,

ranging fromNot at allto Extremelyand passing by the neutral categdvioderately.

1-notatall 2-slightly 3 - moderately 4 - very 5- extremely

Question 1 D D D D D

Question 2

O O O O U

Question 3 J ] OJ ] ]

Question 4 0 0 0 0 0

An initial version of the questionnaire was proposed and shared in English: however, once ready

YR FLILINRPOGSR o6& Fff GKS LINIYSNBIZ Y2GKSNJI (2y3d:
language and administered from January 2020 to May 2020 (deadline extended to grant more

balanced samples among countries).

Data collected by the different courn#éss were then back translated in English, properly

coded, and melt together allowing to evaluate the overall knowledge of the Roman

Routes and the Entrepreneurial potential. The next section illustrates the results

emerged from each of the items of the cgtennaire.

L Erasmus+ Programme  and its contents reflects the views only of the authors, and the Commission cannot be

Co-funded by the With the support of the Erasmus+ programme of the European Union. This document
MM of the European Union  he|q responsible for any use which may be made of the information contained therein.



* % Co-funded by the

*
* *
*
* *
*

ALL ROUTES

Noe

2.3. Results

CAJdNBa 06St2¢ &aK2¢ GKS YFIAYAGdzRS 2F AYLERNIFyOS

SYGNBLINBYSdZNEKAL) O2yGSEGEZ IAGAYT |y ARSH

question 1 asked:

1. In which of the following areas, a 'would-be'
entrepreneur would need support and education the

most?
Business plan (plan of £
contents and features of an - 398 199
entrepreneurial idea) (n=327) 013
Financial planning (n=326) - [[}TE ar4 _ 141
- 03
Laws and regulations (n=326) - 371 19.9
a B ot
Methods and techniques for o3 slightly
datafinformation - | 402 344 very
retrieval/collection (n=323) a1
. extremely
Methods and technigues for ol3
datafinformation processing - 380 M5 moderately
(n=324) £
115
Social media (n=322)- JS 308 - 301
Financial opportunities _ d
40% 20% 0% 20% 40% 60% 80% 100%

27

Overall, many of the education areas were considered highly important for an entrepreneur to

master. Much importance was given te.

SUMMARY

aspects related to business antd—— :
Financial planning 276

economy. The table below lists theFinmi(,j“OIDportunities 259

highest ranked support and education.aws and regulations 247

Business plan

.., 246
(plan of contents and features of an entrepreneurial ide

needs (by the aggregatcount of thevery

and extremely categories)_ Financial Methods and techniques fatata/information processing 205

. . . .. Methods and techniques for data/information
planning financial opportunitiesas well | eyievalicollection 199

as a good knowledge ofaws and Socialmedia 180

regulationsrepresent the top 3, while a more neutral attitude emerges towards methods for

data retrievaland processingaswell associal media

With the support of the Erasmus+ programme of the European Union. This document
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Question 2 asked:

2. How critical the following reasons are when
starting a business?

Poor entrepreneurship _
education (n=325) 712.0 %63 - 2rt
80
Risk aversion. (n=325)- 1I2 409 - 314
Poor knowledge of financial _ 7 423 204
tools and resources. (n=324) - - . nat at all
ole slightly
Context-related limits and _
hindrances. (n=323) |90 378 - 39.0 very
. extremely
FPoor online and offline _ 9.1 moderately
visibility. (n=319) l, 304 - 361
\ 9
Burocracy. (n=324) - 1 318 275
Productisenvice _ 9
identification. (n=324) I16_8 444 - 241
40% 20% 0% 20% 40% 60% 80% 100%

Both the percentages and the aggregation of the highesiimvary

rankings reveal that a good education concerringncial Poor knowledge of financial tools 228

. Product/service identification 221

tools and resources paramount to the sample. A more
Bureaucracy 210
neutral attitude is observed towardsontextrelated limits Risk aversion 193

and hindrancesand social media visibility39% and 369 ©°orentrepreneurship education 188

Context hindrances 166
considering it as moderately important, respectively).  poor online and offline visibility 165

J Erasmus+ Programme and its contents reflects the views only of the authors, and the Commission cannot be
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Question 3 asked:

3. To what extent do you think that the following
features are important to establish an
entrepreneurial idea?

Technical and academic 98
qualifications in the business - J1 40.0 - 323
area (n=325) -
Managerial skills and 03
qualifications of the - 4 | 430 _ 173
entrepreneur (n=323) =i
Ability to identify 5
appropriate financial _ - _
instruments and resources 0]9 483 15.5
(n=323) - B noatan
entrepreneurial idea (n=322) 1l b > slightly
Very
Entrepreneurs network and _ 0j3 38,8 _ 18.1
contacts (n=325) g - - . extremely
Familiarity with other 1 moderately
entrepreneurial experiences - E 485 - 278
and business models (n=324) as
Leadership skills of the _ 9 _
entrepreneur (n=322) [3_3 40.7 13.7
Negotiating skills of the _ 1 _
entrepreneur (n=326) f1 396 13.8

40% 20% 0% 20% 40% 60% 20% 100%

It is interesting to note that the most valued featur€Summary

02y OSNY Sy dNBLINBY S dzND & nnov@RSs 1§ RrgpRngirl ifea 279 3
lead hi Leadership skills of the entrepreneur 274
eaders Ipl\legotiating skills of the entrepreneur 270
negotiation, networking as well as having a strategigpiiity to identify appropriate financial 264

instruments and resources

psychologicatelational skills such as

forward-looking vision. This aspect would tsiate
) ) ) Entrepreneur's network and contacts 262
into the need for an education that does not just offeg;,lam,ﬂgeria1| skills angualifications of the 258

tools and knowledge, but also relational ang@ntrepreneur
. . . Familiarity with other entrepreneurial 215
communication expertise.
experiences and business models
Technical and academic qualifications intl 181

business area

J Erasmus+ Programme and its contents reflects the views only of the authors, and the Commission cannot be
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Question 4 completed the inquiry of the entrepreneurial side, by asking participants:

4. Below are some personal characteristics of an
entrepreneur. How important are they to you?

e B
Ability to work in a team
). (n=324) - DL =2 _ 193
Awareness and sensitivity 3
t-:r-,var-:‘\s‘;a-;thnergsnael-jg ungIEIQI:ﬁ Dtg 41.0 - 16.0
. not at all
Ability to work independently 2 slightly
and develop initiatives - 42.0 145 very
(n=324) 0l
. extremely
moderately
1)
Communication skills (n=326) - 1 212 46
4 DI % 2 DI % 0% 2 DI % 4 UI % i} DI L] g DI % 10 D %
Here, respondents became less neutre
Summary
Rather, the majority of the gave greatCommunication skills 302

AYLERNIG YOS G2 ¢ GREPEEPE gy i NS LINEY § dzND &
Ability to work in a team 272
characteristics. It is worth to note that, ONCEapility to work independently and develop initiative 268

3+ AYy S 0dKS KAIKS &G AvarrsSs g sVl 1Qvgrdgofery needsy RS A y 3
concerns psychological skills suchcasnmunicaion, followed byadaptability and flexibility
independencas well asensitivityd 2 6 NRa 20KSNARAQ ySSR® ¢KAa | &
GKSNBE SYUNBLINBYSdzNAIf &adz00Saa Aa y2i FdzZ te F2O0c

QX

awareness, relional and networking power as well.

Questions 5, 6 and 7 allow to get some insight about the innovative nature of the project and
its openness to a fruitful, unexplored territory. More than 80% of respondents never took an

entrepreneurship educationourses. Those who did, mentioned:

EEDE, women on top, seminars, Business model canvas, Professional K.E.K., EKETA Hellenic Center for
Entrepreneurship Developme@boperation, As part of the MBA, Corallia, work at the Center for a Design

J Erasmus+ Programme and its contents reflects the views only of the authors, and the Commission cannot be
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and Implementatio of Training Programs on Entrepreneurship, Promoting entrepreneurship through
social media, School of Business Talents, Business leadership at Stanford University, Bachelor of Business
Administration and Management Entrepreneurial Skills Course | a'®ARJEM, Charlas, Erasmus +
project, Startup conferences, Fit courses, Rotary Ryla Junior 2019, Subject Project Management and
Business Organization in high schools, a Small business course abroad, University courses (BA "business
administration: Managemeri}, Books and video classes, Contamination lab, business economics, Digital
Marketing, Innovative Ideas and Concept Development, Brainster, Training for young managers and young
leaders, Entrepreneurship, planning and marketing strategy, organizationalvtmhtime management,

business planning, Course for Women-Rdeissions, Leadership, Course on: IT technology, finance,

marketing.
5. Have you ever undertaken 7. Do you know about certified itineraries
; : designed to encourage european citizens
entrepreneurship education 6. Have you ever heard to rediscover their heritage through
courses? about Roman Routes? cultural tourism?

85 % 3% 300- 90 %

200-

Freq
Freq

100~

No, I have not Yes, I have Mo, | héve not Yes, I‘have No, I da not Yes, | do

Almost 70% of respondents did not know anything about the Roman Routes. Among those who
did, the most mentioned were:

- Santiago Route (11);

- Francigena Route (5);

- Egnatia Route (3);

- Appia Route (2);

- FAI(2);

- Delapidata Route (1);

- Phoenician Route (1);

- Trail of the Robbers (1);

- tAfANAYQA w2dziS O0b2NBIEZT mMOT
- Route across Franegpain (no name provided, 1);

b Erasmus+ Programme and its contents reflects the views only of the authors, and the Commission cannot be
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- Wine Routes (Cretd,);

- Cultural Routes of the Council of Europe (1);

- Interrail (1);

- 5 Roman Routes websitdstips://www.geo-routes.com/,
https://whc.unesco.org/en/ghapagnan/ [not in Europe], https://www.coe.int/en/web/cultural
routes/greece [Cultural Routes of the CouatiEurope with network members in the Country],
http://www.diazoma.gr/en/culturatroutes/ [Cultural Routes in Greece], http://www.heritage
route.eu/ [Heritage Routg]

Question 8 aimed at inquiring the needs behind the promotion of cultural heritage:

8. How important are these factors to you?

Knowledge of the cultural 112
heritage for the economic- i 429 236
development (n=326) b5
. not at all
Knowledge of the cultural A4 6 slightly
heritage for job creation - 356 291 very
(n=323) 1
. extremely
maoderately
Knowledge of the cultural w
heritage to promote social - 349 293
cohesion (n=324) 0
40% 20% 0% 20% 40% 60% 80% 100%

Both the need for economic development, t5rray

create job and to promote social cohesion argnowiedge of the cultural heritage for the 227
economic development.

. . . Kl led f th Itural herit: t te 209
considered to be important, as confirmed by, e worecon o e0e [0 promore

. Knowledge of the cultural heritage for job 208
the table reporting the number of respondentscreation

valued each of them as eithgery importantor extremely important
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innovative subjects in the entrepreneurship and business field.

9. How much do you know about the following

subjects?
204 I 452

{)_j 248
D.j 221

26.0 . 30.0
13'1 258
11 1 287

Sustainable economy (n=324) -

Canvas for tourism business _
(n=322)

The role of Roman roads in
connecting economic and _

cultural centres owver the

centuries (n=322

The role of Information an
Communication technologies _
(ICT) in the tourism market
(n=327)

Matural and slow tourism _
(N=225)

Touristic business models _
(n=326)

High Pitch Concept (words that
expressivelylevocatively _
summarize the business vision)
(n=324)
Javellin Board (a practical
tool to validate an -
entrepreneurial idea) (n=328)

100% B80% 60% 40% 20% 0% 20% 40% G60%

- T
1
224, 12.0

80% 100%

SadA3ris

>
<,
O]

. not at all
slightly
very

. extremely

maderately
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As the topic were mostly unknown to the respondents, frequencies in the following table rather
aggregate people who rated subjects eithertaglly unknownor slightly known in order to

observe where lies the point of

Summary

view of the majority. Both the Javellin Board (a practical tool to validate an entrepreneurial 259
idea).

graphand the table confirm there High PitctConcept (words that expressively/evocatively 239
summarize the business vision).

is poor knowledge of such topics,Canvas for tourism business. 196

N The role of Roman roads in connecting economic and cultural 204
confirming them as an aspect t0 begentres over the centuries.

. Touristic business models. 190
considered, as well as the global ,
Natural and sl tourism. 182
insight provided by this research,The role of Information and Communication technologies (ICT, 97
. . the tourism market.
when setting up the educational Sustainable Economy 24

training ground.

10. In your family network,
are there entrepreneurs?

68 %

200-

150- Question 10 asked :

Freg

1007 Around 32% of respondents have some

familiarity with entrepreneurship, as he/she

has relatives involved in the field. The most

0- mentioned were close relatives: first, the Father

o tnere are net fes ereare (49 mentions) interestingly followed by Mother
(21), Brother (17), Uncle (13%ister (10),

Grandparents (7), Husband (7), Cousin (5), Aunt (2) and more distant kinship degrees.

e Co-funded by the With the support of the Erasmus+ programme of the European Union. This document
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Your project of professional

fulfilment includes: Ultimately, the
1501 A questionnaire asked
participants about their
plan of 100- personal fulfilment from a
work o o point of view.
™ 21 %
50-
5%
o, A
Qéé ‘9@‘;\ ‘396; d"-‘é
5 58 &

Entrepreneurship seems to be amnea of great interest not only from an educational point of

view, but also as something that might be carried out and pursue as a life goal.
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2.4. Conclusions

Overall results of the Primary Research confirm there is room for investing in the
entrepreneurshipeducation, but most of all on the enhancement of the Roman Routes
potential. In fact, the analyses revealed the presence of several educational needs that might be
fulfilled (from the bureaucratic, legal and managerial aspects useful to run a busiresgting

and leadership trainings), as well as more specific subjects of interest (e.g. javellin board, high

LIAGOK 02y O0OSLIIE X0
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GElI defines country level entrepreneurship as the National System of Entrepreneurship that

aGXo8 Ad GKS ReylFYAO:X AyatAddziazyltfe SYoSRRS
attitudes, abilities, and aspirations, by individuals, which drives the allocation of resources
0§KNRBdAK GKS ONBIFGAZ2Y YR 2LISNY (A 2rffor@ GEIY Sg @Sy
score represents the performance of the involved countries in terms of the qualityeof th
entrepreneurship ecosystem.

The Europeal®ommission neededn index to measure progress in entrepreneurship at a

subnational level throughout the EU. &hhoped this would help understand what was and

gl ayQi g2NJAy3a FNRBY | LRfAOE LISNBLSOGAGSET Ay

evaluation of policy effectiveness with a suite of variables.

3.1. European overview

The GEDI Institute createm regional entrepreneurship index for the EC which revealed
weak points both between and within regions. This allowed the European Commission to
prioritize and tailor policy effort to suit individual strengths and weaknesses across the EU,
and gave them aneasurement tool to eMaate progress into the future.

According to the GEIndex the EU countries differ considerably in the quality of
entrepreneurial ecosystem. Moreover, even larger differences exist over the 14 pillars in the
country levels. One ohe most important implications of the analysis is that uniform policy
does not work, and the EU member states should apply different policy mixes to teach t
same improvement in the GEI.

The GEI scores (dark blue barshe picture below are significary higher in Germany and

the UK compared to Hungary and Italy. Concerning the time series, the German values

T Co-funded by the With the support of the Erasmus+ programme of the European Union. This document
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seems to be the most stable and German-#udtex scores (yellow, orange and red lines)

represent relatively small differences around the GEI score.

60000.00

30000.00

40000.00

30000.00

20000.00

10000.00

0.00

GDP World Bank, International USD 2011

00 100 200 300 400 500 600 700 BO.O 900 1000
GEI Scores (EU Dataset 2006-2015)

Source: FIRE, The Global Entrepreneurship Indexq GEippean dataset available at

https://ec.europa.eu/research/participants/documents/downloadPublic?documentlds=080166e5bb0d67cb&a

ppld=PPGMS

Promoting entrepreneurship in underdeveloped regions can successfully decrease regional
inequalities, and increasmnvergence at the cost of lower national economic growth.

¢ KSNBE Aa y2 OteSde dienrép@reiirshipiielelprierd. €duntries/regions
with different levels of economic and entrepreneurial performance can be developed by
focusing additionasupport on different sources (pillars) of entrepreneurship, as indicated
by the REDI index.

Areas with high potential for entrepreneurship development do not necessarily coincide
with areas with high potential for economic growth. Policy makers shoult #eonomic

and entrepreneurial development together to find an optimal balance between the two

targets to come up with the best solution.
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3.2. GEIl Index Greece

According to the report of the Global Entrepreneurship Index for 2019, the Greek index
is 35.4 and Greece is at the 50th place in the raniigure 1).

Greece - Global entrepreneurship index (Highest = Best)

In 2019, global entrepreneurship index for Greece was 35.4 index. Though Greece global entrepreneurship index
3 5.40 fluctuated substantially in recent years, it tended to decrease through 2015 - 2019 period ending at 35.4 index in
2019.
(index)

in 2019

The description is composed by our digital data assistant.

What is global entrepreneurship index?
Score

&8 Compare = ViewRanking & View Map </> Embed [] Bookmark

What is Greece global entrepreneurship index?
44

&

= DATE VALUE CHANGE, %
% 2019 35.40 -4.62 %

g b ) 2018 3712 721 %

g o \ 2017 3462 -17.77 %

% 2016 42.10 0.24 %

% 2015 42.00

<

=

Source: Global Entrepreneurship Index

GEI for Greecémage source: Global Entrepreneurship Index web site)

3.3. GElindexc ltaly

In the Global Entrepreneurship Index 2Q1faly is ranked as the 36th state in the global rank.
This makes Italy one of the countries with the biggest gain from 2018 to 2019, moving from a

41 .4 score to 45.1, with a jump in rank of 6 pioss.
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Within the threesubrindex described in the GEI 2019 Final Report, Italy gaieven better

position in the Entrepreneurial Aspirations simglex, an index that describes the effort made

by new companies that will generate wealth and can be scaled; product and pratessio
innovation, internationalisation and high growth. In this salex Italy rank is 25.

The GEI does not give specific information about Cultural Entrepreneurship, and general
statistics on the topic are very few. In 2014 the existing evidence were teallend interpreted

08 | ANRdzL) 2F aOK2fFNJ Fd . 2002 ehconfizgohi@SIdNE A (& 0O
& 2 a i S y-ACalturtl Eitrepieneurship. The conditions for SustainabilRygsenting their

Fdzy RAYy3 (KSe& aLll2] SK Yok RiK S2 i Aav1SS @(Fa aF ¥ NESdESH ¢eND a i
they were able to collect. Few but enough to elaborate a picture of the Italian cultural
SYGNBLINBYSdzZNEKALID LG NBLINBaSyida Ay LaGrte | aSE
room for improvement,d dziT &aGAff fAY1SR G2 20t RAYSyairzy
networking enough.

Ly GKS flrad @SINAR 2yS 2F (KS Y2ad AYLRNIIFIYyG NBL
am culture) edited by the association Symbola, that jalias it eactyear since 2011.

In 2019 edition, the report states how Cultural Entrepreneurship generated a turnover of 96

billion euros in Italy, with a growth of +2,9% in one year. In the same year 1,55 million of workers

were employed in the field, with a growth &fL,5% in one year. A number that represents the

6,1% of all the employees of the country.

Similarly to other entrepreneurship fields, Lombardy (and the city of Milan in it) leads the list of

the Italian Region for number of activities, companies and egwgal. It is followed by: Lazio
(withRome), V£ £ S RQ! 24043 t ASRY2y (X al NOKS®

Anotherinteresting funding from the available data is the central role of NGOs in the field: they

represent more than the 50% of all the conmpas in the cultural business.

Thelarge Cultural Heritage, material and immaterial, present in Italy (and confirmed by the
increasing number of UNESCO recognitions), together with the recent spotlight eachemic

potential of it, has been attracting the attention of many subjects, aigvand public, that in
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recent years are investing, mainly through specialised foundations and calls for projects, on
start-ups that want to engage in cultural apreneurship and management.
All these findings offer us the picture of a situationewolution, with a positive outlook and
ample space for improvement. Of course, weaknesses are present too. The most important are:
9 the still limited presence of lucrative companies working in cultural heritage economy;
private lucrative sector usualfunds NGOs, but is still henough directly engaged in it;
1 thesmall size o€ompanies working in the field;
1 the local dimension of the majority of the projects (also the benefactor institutions are
mainly local agecies);
1 thelack of an efficient netwoikg within the companies of the field;

1 the geographical gap between a more active North and the South of the country.

3.4. GElIlc North Macedonia

Entrepreneurship is the new phenomena for Macedonian economy. Since its independence in
1991, the Republic of Madonia paves the way towards market oriented economy. Market
freedom, the freedom of entrepreneurial activity, as well as property rights are guarantee with
the Constitution of the Republic of Macedonia.

Starting from 2007, in Republic of Macedonia, theditional event Entrepreneur of the Year is
organized. Its goal is promotion of the most successful entrepreneurs of micro and small
enterprises in Republic of Macedonia for the ongoing year. The first survey on entrepreneurship
in Macedonia was preparech i2008, (GEM National Team for Macedohiahpd showed
relatively high indices of entrepreneurship in Macedonia. According to the conclusion from
Entrepreneurship in Macedonia (GEM Report, 2009), the youngest population (from 18 to 24) is

significantly moreprone to entrepreneurship compared to the countries from the region.

1 GEM National Team for Macedonia, (2008). Entrepreneurship in Macedonia, Macedonian Enterprise
Developing Foundation. Retrieved November 24, 2013 from
http://www.gemconsortium.org/docs/dowrdad/557
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G, 2dzy3 odzaAySaa LIS2LA S YI& RALI GKSANI FAY3ISNE A
2F GNRdzof S NHzy YR YySOSNI GNRE 3FAYyEéd 09YSNHAY3
Republic of Macedonia @haracterized as transitional country, in the process of moving from a

closed to an open market economy while building accountability within the system. As an

emerging market, a country is embarking on an economic reform program that will lead it to

stronger and more responsible economic performance levels. So, the entrepreneurship is a new

phenomenon developed in the last 20 years.

According to the Global Entrepreneurship Monitor (GEM), 50 economies participating in GEM in
2019 are grouped into fouregions, as defined by the World Economic Forum, and into three
income level$(low income, middle income and high income), North Macedonia is classed as a
middle income country?

While men have traditionally been more likely than women to start new lassies, increasing
female participation in entrepreneurship is an important policy objective in many countries. The
OECD review of SME and Entrepreneurship Policy noted the untapped potential of women
entrepreneurs, while the government in North Macedoniastrecently adopted the Strategy

and Action Plan for Women Entrepreneurs 262@23°

2 Emerging Macedonia, (2011). Learning from Failure; Business fadlistepping stone to success; issue

3. Retrieved January 12, 2014 frdwtp://amcham.com.mk/wbstorage/files/autumn2011.pdf

3Bilic1,S; Sotiroski, Lj and Tusevska, B, Success and Failure of the Macedonian Entrepreneurs, Research in
Applied Economics ISSN 1984833 2014, Vol. 6, No. 3

4 Schwab, K. (ed.) (2019). The Global Cditipeness Report 2019. Geneva: World Economic Forum.
http:// www.weforum.org/gcr

5 Global Entrepreneurship Monitor 2019/2020 Global Report from
https://www.c4e.org.cy/repats/2019/gem20192020globatreport.pdf
6 Global Entrepreneurship Monitor 2019/2020 Global Report from

https://www.c4e.org.cy/reports/2019/gen2019-2020-globatreport.pdf
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Internal Market Dynamics Entrepreneurial Education at School Stage
Commercial and Legal Infrastructre Entrepreneurial Educstion at Post School Stage
RED Transfer

Expert ratings of the entrepreneurial framework conditibns

In 2019,global entrepreneurship indexor North Macedonia was 23.1 index. Though North
Macedonia global emepreneurship index fluctuated substantially in recent years, it tended to
decrease through 2013019 period ending at 23.1 index in 2019.

" Global Entrepreneurship Monitor, North Macedonia economy Profile from
https://www.gemconsortium.org/econonyprofiles/macedonia
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40

DATE VALUE CHANGE, %
2019 23.10 -20.67 %
35 \\ 2018 29.12 131 %
325 \ 2017 28.74 2147 %
“ \ 2016 26.60 135 %

\/\ 2015 37.10

N\

0

Score=High, Best Attitude and Potential for Cverall Entrepreneurship

2015 2016 2017 018 2019

Source: Global Entrepreneurship Index

North Macedonia global entrepreneurship index

In the absence of a law, there is an actiu@repreneurial Learning Strategy 262@20. This
Strategy was prepared by the Ministry of Education and Science with the assistance of the
European Training FoundationThe entrepreneurial learning strategy will ensure systematic
support from all stakehiders in a collaborative environment, which will include high level of
awareness from all stakeholders (kids, parents, teachers, local community...). On the other side,
through this strategic document and related action plan there will be clearer pictoosta
required finances and financial resources that will be required in the next period of time
implementing the strategy. Better teacher education and lifelong training with appropriate
more flexible curriculum will additionally improve the overall entepeurial learning

ecosystem in the Republic of Macedofia.

8 Global Entrepreneurship Index, 2019 frdntps://knoema.com/atlas/NorthMacedonia/topics/World
Rankings/WorleRarkings/Globalentrepreneurshipindex?fbclid=IwAR3tkHGnncLN_ RR3GR
3LA8VSNI 09i0JzPUfcnYOQnikAaghj8saVnszxv8

% Entrepreneurial Learning Strategy of the Republic of Macedonia-2028, Ministry of Education and
Science from  http://mon.gov.mk/images/ArticzDOC/Macedonian%20EL %20Strateqy%202014
2020%20ENG%202.12.2014.pdf
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Development of key indicators that will be as a reference point for measuring the success of
implementation of this strategy is one of the crucial things in order to success in building of
sustairable entrepreneurial learning environment in the country.

The Government of Macedonia developed National Strategy for small and middle sized
enterprises (2018023), taking into account that they are the most frequent business entities
in the country 1°TheStrategy defines a framework for cooperation between public and private
sector stakeholders and civil society in order to support small and medium enterprises (SME)
development and innovation direction of increasing their competitiveness.

Strategic goals:

1. Favourable business environment: to create a favourable business environment an
environment in which entrepreneurghiis encouraged and investments;

2. increasingand improving the opportunity for SME growth: to help SMEs become
highly productive and compitive participants in Europeaand other international
markets;

3. dynamicecosystem of entrepreneurship and innovation: to encourage Macedonia's
economic competitiveness by increasing the entrepreneurial and innovative

capacity of SMEs

One of the prioritiesn this strategy is informal and ndormal education.

The following framework of reference is used:

Agenda for Entrepreneurship Education in Europe
EU Entrepreneurship 2020 Action Plan

Rethinking Education: Investing in skills for better segonomicoutcomes

= = 4 =2

The EU Small Business Act

10 National Strategy for Small and Middle sizeutegprises, Ministry of Economy, (202823) from
http://economy.gov.mk/Upload/Documents/Strateqija%20za%20MSR%20
%20finalna%20veija%2003%2004%202018%20.pdf
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1 South East Europe 2020: Jobs and prosperity in a European Perspective

1 Charter for Entrepreneurial Learning (SEECEL)

The Strategy for Development of Female Entrepreneurship (2023) aims at economic
empowerment ofwomen by creating a favourable business climate and providing support for
the development of their entrepreneurial potential, which will contribute to the development
of the existing and opening of new enterprises, creation of new jobs, and thus stremugies

overall economyt

3.5. GElindex¢ Spain

The Global Entrepreneurship Index is an annual index that measures the health of the
entrepreneurship ecosystems in each of 137 countries. It then ranks the performance of these
against each other. Thgovides a picture of how each country performs in both the domestic
and international context. The GEDI methodology collects data on the entrepreneurial attitudes,
abilities and aspirations of the local population and then weights these against the Iprgvai
a20A1t | yR SO02 y&hisindudasiaspdcidsuahindiiv@dbatziidmectivity and
GKS GNFyYy&aLRNI tAyla G2 SEGSNYIFf YIENJSGaod ¢KAa
measure the health of the regional ecosystem. In the the @l@mtrepreneurship Index (GEI)
report 2019 Spain seizes the'3gosition with a GEI of 45.3.

In addition to this, trying to perform a deeper analysis, a significant and growing share of the
national economy in Spain depends on touriggfated activities The Spanish Statistical Office
(INE) produces periodically the -salled Tourism Satellite Account of Spaifhese reports
estimate the contribution of tourism to the national economy in terms of GDP and employment.

The most recent estimates suggest thhe contribution of tourism reached 147,946 million

National Strategy for Small and Middle sized enterprises, Ministry of Economy,-Z2Q38 from
http://economy.gov.mk/Upload/Documents/Strateqija%20za%20MSP%20
%20finalna%20verzija%2003%2004%202018%20.pdf
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euros in 2018, representing 12.3% of the Spanish GDP. The branches concerning tourism
generated 2.62 million jobs, 12.7% of the total employm&milthough there are not official
estimates of these conitoutions at a regional level, the neprofit group EXCELTOUR, formed

by the Chairmen of the 28 leading Spanish tourist groups, tried to estimate these regional
contributions for the same year, finding substantial regional variability ranging between 6.5% o
contribution to the GPD of Madrid to more than 10% on Valencia, Andalusia or Galicia.
Concerning the connection between tourigelated activities and cultural heritage, Spain is in

a relevant position. Europe concentrates a great cultural heritage $p&in is one of the
countries with the greatest resources. In fact, six of the 10 with the highest number of UNESCO
World Heritage sites are in Europe, with Italy and Spain at the top of the ranking. In addition,
according to data from the World Tourismganization (UNWTO), cultural tourism represents

about 37% of the total sector, viitannual growth of around 15%.

Regarding the particular contribution of cultural tourism to the Spanish economy, there are
recent academic studies that estimate that tlésthe type of tourism presenting the highest
growth rates!* A recent study financed by the regional government of Galicia and conducted by
scholars at the USC (university of Santiago de Compostela), for example, found that the
economic activity linked tthe pilgrims on theCamino de Santiagaad a significant impact in
terms of employment on the regional economy: for each EUR 1 million spent by these pilgrims,
more than 20 fultime jobs were created, an impact almost 18% larger than the expenditures

made by local consumer®. Additionally, the Tourism Management Sch@steleaproduced

12 For more details, see:
https://www.ine.es/dyngs/INEbase/en/operacion.htm?c=Estadistica_C&cid=1254736169169&menu=re
sultados&idp=1254735576863

13 The Spanish islands are not mentioned here, even when tourism represent a major source of income
for those regional economiesSee https://www.exceltur.org/wp-content/uploads/2020/01/Datos
IMPACTUR18.xlfor the full dataset.

14 Vizcaino, M.L (2015Evolucion del turismo en Espafia: el turiscudtural International Journal of
Scientific Management and Tourism, Vol.4 pp95

15 See https://www.eixoatlanticocom/images/SIE/181128ieturismo-
barcelos/informe_estudio _camino_santiagsp_lauradopeso.pdffor the full report.
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the report 'Cultural Heritage and Tourism: opportunities and challenges of the tourist valuation
of heritage', which analysed the magnitude of cultural heritage as a teamigne. Taking 2018
as the reference year, the report finds that the profile of the cultural tourist in Spain is defined

on average by a higher level of studies, a liberal profession or position of responsibility and with

an income above the European asgel®

16 The full report can be found on
http://www.aept.org/archivos/documentos/informe_patrimonio_osteleal8.pdf
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4.1. European overview

Cultural routes appear as a hew concept that turned to be very beneficial in terms of the
revitalization and presentation of cultural heritage in its broader seffisam archaeological

sites tolandscapes.

Several preconditions are identified as being necessary for successful tourism routes:
community participation, cooperation networks, an explicit q@or focus, information
provision and promotion, and product development and infrastructurke Tact that
indicates how important are the cultural routes is that in 1998 was founded the European
Institute of Cultural Routes, who worked closely with the Council of Europe. Their principle
aim was to ensure the continuity and further development bé tcultural routes in 51

countries who have signed Thiropean Cultural Convention.

This project, run by the Council of Europe, was named Cultural Routes. The sole purpose of
this project is the protection and promotion of cultural and natural heritagga way of

improvement of the quality of social, eaomic and cultural development.
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Headquater's distribution of the Cultural Routes of Council of Europe (source:

http://culture -routes.net/culturalroutes/interactivemap)

The cultural heritage of Rome scattered all over Europe has not been the subject of a broad
ranging declaration. This heritage makes up a large network of major sites of the Roman Empire,
many of which are listed Wld Heritage Sites. These include Rome itself and major cities in Italy,
Gaul, Hispania, Lusitania and Britannia, the defences of the most important frontiers of

Germania and Britannia, sieges and battlefields, engineering works and major roadways that
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